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The engagement content in
our newsfeed has grown...

Top Newsfeed
Content Creators

Julius



As part of our CCTR culture of showing
apprecia\tiQn to one another

Through understanding the needs of our A
employees and working closely with them, g
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Feedback platform

E We Say We Do

with 100% follow-up (vs 26 in 2017)
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Engagement

Meerkat Beats!
Events portal

Meerkat Beats

Your one-stop portal for
ENverything fun

—. : with full
| (@)  September 5 (g registration

Today. 16th Sep 2019 S

< Happy THIRSTday!

L

- 12th Sep. 300 PM - &00 M
I DAH & DAG

REGISTER FOR
EVENTSWITH @ «
JUST 1 CLICK!

CCTR Birthday Bash
17th Sep. 300 PM - 600 PM
L) DAH and DAG Social Hub

Meerkat Cup 3: Dragonboat

STAY ENGAGED
' ON THE GO

© 2%
. Skill Optimiser — to empower employees to take
charge of their learning and career development

IN JUST 12 MONTHS

LEARN ON
THE GO

an
used by employees

v

EMPLOYEE




Gamification — to drive desired behaviours among employees & the
CCTR’s goals through challenges and personalised tasks & quests




Sustainability campaign to encourage employees to bring their
own food container, tumbler & consume less meat! a

v\PBLE SEy,
mSPLAYED

200

changed their
TIMES

lifestyles

OPs team
challenge in
Gamification

Season 3

20 Grand Prizes

have been given out
in 3 Seasons of
Gamification!

Survey portal
— Employees save time with this centralised platform
— that houses all the surveys & quizzes

HOSTED

23

SURVEYS




In this journey of designing new features that create joy for our
employees, we would also like to thank our Meerkat Influencers
for being part of our Alive design & communication process

Articles
written by

were extremely
popular among
their peers |




